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	Title:
	MARKETING AND PROMOTION BY BIRTH TO THREE PROGRAMS


	Purpose:
	Describes the standards required for any and all promotion activities and products produced by a Birth to Three program.


Overview

Child Find is a required component for the lead agency of an early intervention system under the Individuals with Disabilities Education Act, Part C.  The Connecticut Birth to Three System under the Department of Developmental Services is supportive of constructive activities to promote the availability of early intervention according to these principles.  Birth to Three provider programs must adhere to a goal of enhancing the overall reputation of the Birth to Three System and this set of criteria when developing and implementing any advertisement or promotional activity across all products and media.
Promotional activities may be a formal advertisement or medical office visit, or an informal, spontaneous conversation.  Adherence to these criteria when sharing any information about a provider agency or the Birth to Three System will help ensure positive community understanding of referral practices and early intervention supports.
Who can Market or Promote Birth to Three System Supports and Services?
Anyone can place an advertisement or give a verbal presentation to support the identification of infants and toddlers who may be eligible for early intervention.  Indeed, no single message or advertiser could possibly reach all potential referral sources, so Birth to Three relies upon a comprehensive network of marketing partners.  This specifically includes other state and federal agencies, community programs, medical providers, and others.  Birth to Three programs may choose to advertise the Birth to Three System at their own expense or may distribute materials produced by the Birth to Three System to referral sources. 
Message Content  
What Must be Included in the Message

1. The toll-free intake phone number at Child Development Infoline (1-800-505-7000) 
2. The Birth to Three System web address (www.birth23.org) 
3. Any on-line promotion that mentions Birth to Three or early intervention must include a link to the Birth to Three website (www.birth23.org).

What may be Included in the Message
1. The CT Birth to Three System logo may be used to indicate that the agency is an approved provider.  If so, it must be the complete logo, i.e. three babies plus the System name (not the babies alone) in the correct proportions.  
2. An agency logo may be used alongside, or to the exclusion of, the CT Birth to Three System logo.
3. An agency web address is allowed if it includes a link to the Birth to Three website page for early intervention referrals.
4. A description of staff qualifications is allowed, but should not be portrayed as a promise that a certain type of professional will work with a child.  Staffing decisions and choices of service type and intensity are only made during IFSP development by the IFSP team.  If the advertisement is for a program specific for children who are deaf/hard-of-hearing or who have an autism spectrum disorder, that area of specialty may be noted. 
If space allows, include:    

1. a brief description of Birth to Three (e.g., “Helping families and their infants and toddlers who have significant developmental delays or disabilities”), 
2. a brief description of the referral process, (e.g., “You will be asked for information about the child and family and the specific nature of your developmental concerns about the child”).  Any of the official Birth to Three publications (e.g., the family handbooks) can be checked for suggested wording of information to include.
What Not to Include in the Message 

1. No instruction to “call and ask for our program”.  Telling a referral source to choose a specific program both undermines the integrity of parent choice and omits the information that other choices are available.  
2. No agency phone numbers or contact information since no program may accept a referral directly.

3. No overt or implied disparaging remarks about another Birth to Three program.  This is unprofessional and reflects negatively on the entire system. 
a. No statement or implication that one program is the best

b. No statement or implication that one program is the only high quality provider agency
4. No portrayal of Birth to Three as a “place”.  Including an agency address that may suggest that supports are provided in a specific location, (i.e., the office). 
5. No portrayal of Birth to Three as a way to “get therapy”.
6. No statement that a program provides any particular amount or type of service.  
7. No names of State of Connecticut officials or the State of Connecticut Seal may be used unless written authorization from the Secretary of the Office of Policy and Management has been obtained. 
A review of the advertisement or promotional message or broadcast may be requested via e-mail it to the Child Find Coordinator before use. 
_________________________
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